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Cultural Imperialism and Globalization of Culture
For the first article, it's a collection of texts about the rise of global English in between 1991 and 2003 in the United States. Among it is the publications of The New York Times, The Washington Post, and the Los Angeles Times. For those years, cultural imperialism has been undergoing death. Media imperialism falls under cultural imperialism, which is associated with Western media, especially the one from the United States. The technologies in this media developed and eventually dominated the developing nations. The global Hollywood supports much of it. Since World War I, there has been a success in US films on exporting television, music, sport, the internet, and advertising (Ritzer, 2012). Initially, America had powerful media that nowadays has faced competition from other global media giants. For instance, the Arabic Al-Jazeera has been competing with the BBC and CNN.
The internet has grown fast, among other sorts of media. Both developed and developing nations are almost attaining equal chances in the application of the internet. With the global distribution, for instance, movie distribution, the interpretation of it will be viewed differently by the audience from all walks of the world. Based on the article, nowadays, people do not acknowledge what the media does for them; they actively create their own products that challenge the existing one. The viewer or the reader has adopted the power to undermine the idea of media imperialism. In the modern world, those nations that have the highest population have become media sufficient. With all the arguments made against media imperialism, the world has witnessed the global media rise. For instance, the rise of Facebook, Google, and Twitter. 
In the second article, cultural imperialism and the globalization of culture are examined under the global media and communication. The cultural imperialism is termed as a hypodermic needle theory that looks at the cultural consumers as passive automatons. Many scholars of media and communication have been working on creating a middle ground that will cater for the globalization of culture and cultural imperialism. There has been debate on the relationship that exists between media, culture, and globalization, including the human actors who are constructing the global world (Demont‐Heinrich, 2011). In this article, the author looks into the conflicts, approaches, and the key themes that exist in media and communication, for this surround globalization, culture, and media. In the first section of the article, questions, and issues concerning globalization and cultural imperialism are being raised. In the second part, the charts of cultural imperialism are being defined in a theoretical and conceptual category. The third part looks into the globalization of culture. Finally, the last section looks into the weaknesses and strengths of cultural imperialism.
Both the two articles look into cultural imperialism and the globalization of culture in the world. Indeed, the process of media application has dominated all over the world. The process of communication has become simple as people can easily communicate. Initially, the American media could only be viewed as the only way to communicate. With the process of globalization, media spread throughout the whole world, challenging the American one. Nowadays, both developed and developing nations have created their media. For both articles, the authors only look into how cultural imperialism and globalization of culture has changed in the world, and they don't oversee how it will impact in the future. 


References
Demont‐Heinrich, C. (2011). Cultural Imperialism Versus Globalization of Culture: Riding the Structure‐Agency Dialectic in Global Communication and Media Studies. Sociology Compass, 5(8), 666-678.
Ritzer, G. (Ed.). (2012). The Wiley-Blackwell encyclopedia of globalization. Wiley-Blackwell.




